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Building a Brand and Professional 
Networking

April Kelly

Building a Brand and Professional Networking

We will discuss:

 The Age of Social Media

 Basic Differences

 Social Media Tool – Facebook

 Google You

 Creating Brand YOU

 Making the most of LinkedIn

 4 LinkedIn Tips

 Social media housecleaning in 4 steps

Growing Up

 Internet is 18 years old

Social Networking is 

about 9 years old
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Social Network’s Personality Profile…

Virtual Scrapbook

Weekends

Monday - Friday

24 x 7 x 365

Differences in Network Uses

Social

Most 
Common 

Applications

Major 
Networks 

(Containers)

Professional

Bumper 
Stickers

Photo 
Sharing

Top 
Friends

Super 
Wall

Movie 
Tastes

Play 
Scrabble

Compare 
People

Super 
Poke

Texas 
Hold ‘em

Share Music 
Taste

People 
search

Check 
References

Get 
Introduced

Find a 
job

Recruiting
Job Posting

Get Valuable 
News

Get 
Advice

Recommend 
someone

Conduct 
research

Send a 
message

“Unfortunately for some 
recruits, their comments and 
tweets are also destroying 
relationships with colleges.”
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New Kid on the Block

Are You Keeping Up?
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Brand You

The more 
information you 
include on your 
profile, the more 
“findable” you 
become.

You have a network right after college

http://blog.linkedin.com/

Visit the LinkedIn Blog
for more great articles on 
positioning yourself to the 
companies you are applying 
for, can’t live without you!
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Advertise Your Expertise and Get Advice

User Groups – Connect Communicate Collaborate

http://learn.linkedin.com/students/
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Create Your Brand – Showcase your projects and work

Search for Jobs on LinkedIn

Company Profiles on LinkedIn

Research companies you 
are interested in by 
looking them up on 
LinkedIn.  

You can see how you are 
connected to the company 
and leverage your 
network to build your 
client base.
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Other Applications 

What’s Next – LinkedIn Tips

1. Start / Enrich your profile and personal brand by starting a LinkedIn profile.  
Showcase your published papers, articles, etc. on your profile by linking to 
them.  If tweet or blog be sure to add these applications to your profile.

2.  Join Groups – Join where potential clients / students gather – you can gain 
new leads as well as find others likely to help you with referrals.

3. Make clear what you offer /See what others have to offer – leverage all past  
experience that will serve as your professional presence.

4.  Answer Questions – When you find a question you can answer from someone 
senior in a company you might want to do business with or find employment, write 
a high value response.

4 Social Media Steps to Your Professional Brand

 1.  Develop your LinkedIn Profile

 2.  Edit content on other Social Media sites

 3.  Pick 1-2 additional tools to master.  Example; Twitter, Blog, etc…

 4.  Connect with people you know.

© 2007 LinkedIn   All rights reserved.
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Thank you!

April Kelly
Branding Trailblazer, Speaker

Gratitude Academy | Omaha, Nebraska
Connections: 945  |  Recommendations: 
51


